
 
 

Communications Manager 

 

Brief description 

The Communications Manager plans, gathers and manages content, and produces 

or manages the production of communications for Camp Sunshine, following 

program and identity guidelines to assure that communications individually and 

collectively effectively represent and build the Camp Sunshine brand. S/he reports 

to the Executive Director. 

 

Tasks 

● Develops tactical plans to implement the marketing strategy developed for 

Camp Sunshine; assure adequate planning to manage resources and allow 

collaboration.  

● Follow and consistently interpret the Camp Sunshine brand identity 

guidelines, editorial guidelines, and messages. Assure that appropriate 

guidelines and templates are available to the team for day-to-day use in 

communications and amenities. 

● Develop or manage the development of content, including text, photos, and 

graphics. 

● Publish or manage the publishing of content across media, including the 

Camp Sunshine website, social media accounts, email newsletters, and 

printed materials, both on their own schedules and in support of special 

events. 

● Develop and maintain a network of contributors, including both staff and 

volunteers, who can offer text, photos, and videos to meet identified needs. 

● Maintain productive relationships with marketing professionals including but 

not limited to strategist, graphic designer, writers, videographers, and 

photographers. 

 

Qualifications and requirements 

● Bachelor’s degree in communications, journalism, public relations, or relevant 

field. 

● A minimum of three years’ experience in a similar role. 

● Excellent written communication skills, including attention to both strategy 

and detail. 

● Thorough knowledge of communication practices and techniques, including 

technology-based channels. 

● Demonstrated project management expertise, including effective work with 

teams. 

 



 

● Excellent organizational and time management skills; ability to manage 

multiple concurrent projects. 

 

Competencies 

● Ability to interpret and apply brand identity, voice, message, and strategic 

guidelines. 

● Comfort in managing through both influence and authority, working with 

volunteers and peers and with contracted professionals. 

● Critical thinking in addressing the needs of each of Camp Sunshine’s 

audiences with empathy and relevance; ability to think through 

communications objectives from audiences’ point of view. 

● Rock-solid editorial, copyediting, and proofreading skills, including review of 

application of graphic standards. 

● Comfort using online collaboration tools like Google Drive (and file formats) 

and Basecamp. 

● Expertise in using digital communication tools including email marketing, 

website content management, and social media platforms, as well as graphic 

production tools like Canva. 

● Strong interpersonal skills and ability to work with multi-disciplinary teams 

including staff, volunteers, and professionals. 

● Flexibility and a cooperative spirit in working with a variety of individuals. 

● Personal initiative and follow-through within a distributed and asynchronous 

team. 

 

Lines of communication 

The Communications Manager reports to the Executive Director, although much of 

his/her daily interaction and collaboration is with staff peers. The Community 

Investment Committee of the Board of Directors will also be a key support with a 

strategic view and guidance. 

 

Working conditions 

This position is 25 percent of full-time equivalent, with weekly hours required 

variable throughout the year. Summer camp sessions will require a higher level of 

time commitment. Hour tracking and reporting are required.  

 

Additional Information 

Camp Sunshine will be accepting applications through March 31, 2020 or until the 

position is filled. Please email a resume and cover letter to the Executive Director, 

Taylor Antoski, at taylor.campsunshine@gmail.com  
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